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DIGITAL TRANSFORMATION OF MARKETING:
A THEORETICAL AND METHODOLOGICAL ANALYSIS
OF NEW APPROACHES AND DEVELOPMENT PROSPECTS

LUNDOPOBA TPAHC®OPMALLIA MAPKETUHTY:
TEOPETUKO-METOLOONOINYHUN AHATNI3 HOBUX NIAXOAOIB
TA NEPCNEKTUB PO3BUTKY

Digital marketing is a modern concept of strategic management based on digital
communication channels and ICT to achieve measurable results in consumer interaction.
The article analyzes current trends in digital marketing shaped by the digital transformation
of the economy and characterizes its key tools. The most common instruments include SEO,
content marketing, event marketing, viral promotion, specialized sofiware, and other digital
technologies. Particular attention is paid to event marketing as a tool for building a positive
brand image. The study identifies main trends in digital marketing development, including
gamification, Al, voice search, chat-bots, and the “zero-click search’ concept. Special emphasis
is placed on affiliate marketing based on collaboration between advertisers and partners. The
paper identifies promising directions for digital marketing development in Ukraine and proves
that digital transformation is vital for enterprise competitiveness.

Keywords: marketing, digital technologies, digital marketing, digital transformation, digital
tools.

Lugposuii mapkemune po3ensidacmocs AK CydacHa KOHYenyis Cmpame2iuio20 ynpasninHs
MApPKemun206010 OiSLIbHICMIO, WO IPYHMYEMbCS HA BUKOPUCIMAHKI YUDPOBUX KAHANLE KOMYHI-
Kayii, 6a3 0aHux ma iHpopMayiiHO-KOMYHIKAYIUHUX MEXHON02I 0N O0CACHEHHS 6UMIDIOBAHUX
pe3yibmamis 63aemooii 3i cnoscusavwamu. OCHO80I0 Mako2o nioxody € iHmezpayis yupposux in-
cmpymenmie y npoyecu npocy8anHs nPooyKyii, hopmyeaHHs 10a1bHOCMI KNIEHMIG | NIOBULYeHHS
epexmusrocmi OizHec-KOMyHIKayii. ¥ cmammi 30iliCHeHO aHANI3 AKMYAIbHUX HANPIMIE PO3-
BUMKY YUPPOB020 MapKemuHzy, cghopmosanux nio eniusom yugposoi mpancgopmayii exonomi-
KU, @ MaKodiC 0Xapakmepu308aHo K408l IHCmpyMeHmuy Cy4acHoi MapKkemun2o6oi OislbHOCHi.
Ho naiibinbwr nowupenux 3acobié yugpoeo2o mapkemuney iOHeceHo NOULyKogy OnmuMizayiio
6eo-pecypcie (SEO), xommenmm-mapxemune, event-mapxemumne, 6ipycHe Npocy8auHs, cheyia-
ni308ane npozpamme 3abesnevenns ma inwi yugposi mexuonoeii komynikayii. Ocobaugy ysazy
NPUOINEHO event-MapKemuHzey K IHCMpyMeHnmy (QOpMy8aHHs NO3UMUBHO20 IMIOHCY Opendy ma
3MIYHEHHS 83AEMOOIT 3 YLNbOBOIO AYOUMOPIEIO Yepe3 OP2anizayilo memMamuiHux 3ax00i6, peKiam-
HUX KaMAAHIU | KOMYHIKQYitiHux nooiti. Y pesynomami 00CiONHCeHHSA BUSHAYEHO OCHOBHI MeH-
Oenyii po36umKy Yyupposo2o mapkemun2y, ceped saKux 6a2ome Micye 3aumaroms 2eumigixayis,
3GACMOCYBAHHA MEXHON02II WMYYHO20 IHMENEKMY, PO3GUNOK 2010CO8020 NOULYKY, GUKOPUCMAH-
HA wam-6omie ma Konyenyis «zero-click searchy. Bcmanogieno, wo 6npoeaddicents uam-60-
mig y cucmemy yu@posux KoMyHikayit 3abe3neuye nioguuyeHHs WeUOKoCmi ma egpekmueHocmi
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00C1Y208Y8aAHHA CHOJICUBAUIB Y COYIANLHUX MEPEeNCAX, eNeKMPOHHIL NOWMI ma iHuUX OHIAlH-ce-
pedoguwax. Oxpemy yeacy npudileHo NapmHepcbKoMy (aginiiiosanomy) mapkemuney, AKuil
0asyemvca na CRisnpayi Midic pekaamooagysamu ma yugposumu napmuepamu 3 Memoio Cniib-
HO20 NMpoCy8antsi mogapig i nociye. Busnaueno nepchnekmueHi Hanpsamu po3eumxy yu@dposo-
20 MapkemuHey 6 Yxpaini, 30kpema mooepHizayiro yugposoi ingpacmpykmypu, po3uiupents
WUpoKocmy206020 docmyny 0o Inmepuemy, nocunenns xibepbesnexu ma gopmyeanus 0osipu
00 yughposux mexronozii y oiznec-cepedosuui. OOIpYHmMo6ano, wjo yu@posa mpaucghopmayis
Mapkemunzooi OiSLIbHOCMI € 8ANCIUBOIO NEPEOYMOBOIO NIOBUUYEHHSL KOHKYPEHMOCTIPOMONCHO-
cmi nionpuemMcme ma ix epexmueHo2o QyHKYioHy8aHHs 8 YMOBAX CYYACHOI eKOHOMIKU.

Kniouoei cnoea: mapxemumne, yugpogi mexmonocii, yugposuii mapxemumne, yugposa
mparcgopmayis, yugposi incmpymeHmu.

Formulation of the problem. The contemporary stage of global economic development
is characterized by large-scale digital transformation, encompassing virtually all spheres
of social and economic life. The active implementation of information and communication
technologies (ICT) has fostered a new economic paradigm — the digital economy, within
which marketing acquires fundamentally new functional characteristics. Traditional
methods of promoting goods and services are gradually losing their efficacy, giving way to
digital marketing strategies that ensure integrated interaction between the enterprise and the
consumer throughout all stages of the communication process.

Digital technologies serve as a critical factor in the transformation of business
models, enhancing innovation, adaptability, and competitiveness within dynamic market
environments. Concurrently, a combination of external and internal factors — including
seasonal fluctuations, intensifying competition, socio-economic shifts, and the advancement
of digital communications — necessitates a revision of approaches to organizing marketing
activities. In this context, digital marketing evolves into a strategic tool for market positioning
and the formation of an effective system of communication between the enterprise and its
target audiences.

Analysis of recent research and publications. The issue of the digital transformation
of marketing activities is a subject of research for numerous domestic and international
scholars. Scholarly works emphasize that under the conditions of martial law in Ukraine,
digital technologies have become a vital means of communication between businesses,
consumers, and authorities, ensuring rapid information exchange and the integration of
corporate values into relationship marketing systems (Bosovska M. et al. [1]). Researchers
underscore that digitalization significantly expands the functional capabilities of enterprise
marketing activities and contributes to increased efficiency, although the implementation
of digital tools is accompanied by several organizational and technological challenges
(Nemish Yu. [2]).

An analysis of modern trends in digital platforms and marketing tools identifies the most
effective means for promoting Ukrainian products in both domestic and international markets
(Rudenko M.V. et al. [3]). Digital marketing is viewed as a distinct branch of an enterprise's
communication policy, uniting innovative technologies and methodologies to ensure
continuous interaction between economic entities and consumers (Vdovichena O. et al. [4]).

The integration of digital technologies into marketing processes opens new perspectives
for building customer loyalty, developing long-term partnerships, increasing brand trust, and
implementing a personalized approach to consumer service (IThnatenko R.V. [5]). At the same
time, the current operating conditions of the Ukrainian economy, particularly the impact of
wartime challenges, highlight the need for further research into the role of digital marketing
in promoting goods and services, as well as in modernizing production and management
processes (Losheniuk O.V. et al. [6]).

Modern marketing strategies are shifting from the acquisition of new consumers toward
the maintenance of long-term relationships with existing clients. This approach is predicated
on the implementation of cutting-edge digital technologies and the enhancement of the
service component within marketing activities (Chuiko M.M. [7]).
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Formulation of the purpose of the article. The objective of this study is a comprehensive
analysis of modern trends in the development of marketing activities under the conditions
of the digital transformation of the economy. To achieve this goal, the following tasks
are addressed: identifying new opportunities for the digitalization of marketing processes
for enterprises; outlining key directions for the development of digital marketing; and
investigating innovative tools and technologies emerging under the influence of the digital
economy and the transformation of the communication environment.

Presentation of the main material. Digital transformation should be considered
as a comprehensive process of modernizing corporate culture and integrating innovative
information and communication technologies into the enterprise management system.
It involves not only the implementation of the latest digital solutions into business processes
but also a shift in approaches to organizing communications, monitoring, and performance
management. The result of digital transformation is an increase in the operational efficiency
of economic entities, cost optimization, and growth in labor productivity.

The rapid development of digital technologies has led to the formation of a new
terminological framework, including concepts such as “digital marketing”, “e-marketing”,
and “web marketing”. This has provided the foundation for modern conceptual and
methodological approaches in the field of marketing communications and digital promotion.

Given the rapid evolution of the digital environment, traditional marketing channels-
such as print advertising, direct mail, and radio broadcasting-are gradually losing their
effectiveness. Instead, digital tools provide more flexible, responsive, and personalized
interaction with consumers. An enterprise's success is increasingly determined by the level
of integration of digital marketing technologies, which allow for the analysis of target
audience behavior in both online and offline spaces [5].

In the current climate, there is a gradual transition from traditional internet marketing
to a comprehensive digital marketing system. This system encompasses a wide range of
communication channels: mobile applications, social networks, digital television, interactive
platforms, POS technologies, and other tools that can function independently of the internet.
In this context, electronic marketing acts as a broader integrative concept, combining digital
and internet technologies for the promotion of goods and services.

Digital marketing is based on the use of modern ICT and is aimed at creating value
propositions for consumers. Its key advantages include wide audience reach, the ability to
collect and analyze data promptly, the absence of geographical constraints, rapid assessment
of marketing effectiveness, and the integration of online and offline communications.

The digital marketing toolkit includes Social Media Marketing (SMM), Search Engine
Optimization (SEO), Pay-Per-Click (PPC) advertising, content marketing, viral marketing,
Social Media Optimization (SMO), the use of specialized software, and other digital
communication means.

SEO optimization remains one of the most effective digital marketing tools, aimed at
increasing the visibility of web resources in search engines and ensuring stable organic
traffic. Content marketing, in turn, allows for a personalized approach to interacting with
consumers by creating relevant informational value.

Innovative directions in digital marketing are gaining particular importance, specifically
the use of Artificial Intelligence (Al), chat-bots, voice search, social commerce, and
Augmented Reality (AR) technologies. The integration of Al into marketing activities enables
the analysis of massive datasets, the forecasting of consumer behavior, and the personalization
of marketing communications. Chat-bots, meanwhile, facilitate the automation of customer
service processes and improve the speed of interaction with the audience.

A significant direction in modern digital marketing is the integration of social networks
with e-commerce platforms. Features such as Instagram Shopping and Facebook Shops,
among other social commerce tools, simplify the purchasing process and enhance the
efficiency of digital sales.
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Web analytics technologies are also becoming widespread, allowing for the evaluation
of marketing campaign effectiveness, the analysis of user behavior, and the optimization of
enterprise web resource structures. Parallel to this, affiliate marketing is developing, based
on brand collaborations with bloggers, influencers, and content creators who drive targeted
traffic and increase conversion rates.

Under the conditions of the war in Ukraine, digital marketing has undergone a specific
transformation. The primary focus has shifted toward increasing the informativeness of
content, building brand trust, and ensuring transparency in communications with consumers.
Simultaneously, digital channels have become key instruments for maintaining the economic
activity of enterprises.

The use of digital marketing in the agricultural sector of Ukraine is particularly promising,
where social networks and digital platforms are increasingly used to popularize products,
establish direct interaction with consumers, and increase brand awareness in both domestic
and foreign markets [8].

Nevertheless, the implementation of digital marketing is accompanied by several
challenges, including a shortage of qualified marketing analysts, the complexity of evaluating
social media campaign effectiveness, and the need to adapt traditional business models to the
requirements of e-commerce development.

Conclusions. Digital transformation is a defining factor in the modernization of
contemporary marketing and the formation of new approaches to implementing marketing
strategies. The development of digital technologies and communication platforms facilitates
the transition from traditional promotion methods to integrated digital solutions focused on
personalized consumer interaction.

Digital marketing provides enterprises with the ability to conduct real-time analysis of
market information, overcome geographical barriers, improve communication efficiency, and
build long-term customer relationships. The application of modern digital tools contributes
to the strengthening of enterprise competitiveness and the establishment of stable market
positions.

Promising areas for further scientific research include the integration of artificial
intelligence into marketing processes, the development of mechanisms for the personalization
of digital communications, and the refinement of methods for analyzing structured and
unstructured data to facilitate effective strategic decision-making.
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