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ADAPTATION OF SOCIALLY RESPONSIBLE BUSINESS PRACTICES
IN CONDITIONS OF MILITARY THREAT

AOANTALUIA COUIANBHO BIANOBIAATIbHUX BISBHEC-MPAKTUK
B YMOBAX BIMCbKOBOI 3ArPO3U

In the modern world, filled with crises and armed conflicts, businesses face not only economic
but also social challenges. Traditional approaches to corporate social responsibility (CSR) often
prove insufficient in wartime conditions, when companies encounter limited resources, disrupted
supply chains, and mass employee outflows. This article explores the peculiarities of CSR
implementation under the extraordinary conditions of a prolonged armed conflict. It analyzes
key CSR models, stakeholder groups, and development challenges in Ukraine. Special attention
is given to examples of Ukrainian companies supporting the Armed Forces of Ukraine (ZSU),
internally displaced persons, and affected communities. The role of CSR in Ukraine's recovery
through investments in green technologies, education, social projects, and cooperation with
international partners is highlighted. The article emphasizes that CSR should become a strategic
priority for Ukrainian businesses, ensuring long-term resilience, trust, and societal development.

Keywords: Corporate social responsibility, CSR models, CSR challenges, business, support
for the Armed Forces of Ukraine (ZSU), veterans.

YV cyuacnomy ceimi, cnognenomy kpu3z i 30pounux KOHQRiKmie, OizHec CIUKAEMbCsl 3 GUKIU-
Kamu He uule eKOHOMIUHOI cmitikocmi, a i coyianvroi ionogioanvHocmi. Cycniibcmeo ouikye,
WO KOMRAHIT AKMUGHO 6epyms Y4acmy y GUPILUEHHI YMAHIMAPHUX, eMUYHUX ma COYianbHUX NU-
Maus, HABIMb Y HA038UYAUHUX 0OcmasuHax. Tpaouyitini nioxoou 00 KOPROPaAmMueHoi coyiarbHol
sionogioanvrocmi (CSR), po3pobieni 0niss MUpHO20 4acy, Yacmo GUAGIAIOMbC HeOOCAMHIMU
6 ymogax eitinu. Ilionpuemcmea cmukaiomocs 3 00MedHCeHUMU PeCypcamul, NOPYULeHUMU J1aHYIO-
2amu noCcmavants, 6mpamol0 PUHKI@ ma MAaco8um 6I0MoKOM NEPCOHANLY, WO IMYULYE IX uyKamu
HOBUX cnocobie adanmayii coyianbHux npakmux. Y cmammi 00CaioNcyromscs 0coonueocmi pe-
anizayii CSR y naoszeuuaiinux ymosax mpueanoeo 36potnoe0 KOH@IKMY, aHAi3yEmbCs 6NIUG
BILICbKOBO-NONIMUYHOI HANPYICEHOCMI HA OI3HeC-cepedosuiye ma BUHAYAOMbCA MeXAHIZMU
30epedicents emudHux I CoOYianbHUX cmanoapmis nio uac 3abe3nedents QyHKYiony8anHs KOMna-
Hitl. Posensinymo ocrosni mooeni CSR, npoananizoéano Kirouosi epynu cmeikxonoepis, 3ayikas-
JeHux y peanizayii coyianbrux iniyiamus, a maxoc npooniemu pozeumxy CSR ¢ Ykpaini. 3oxkpe-
ma, ceped bap €pie — eKOHOMIUHI 0OMENCEeHHS, NPABOBA HEBUSHAYEHICHb, HEOOCMAMHILl PiGeHb
oceiuenocmi 8 bizHec-cepedosuwyi ma HU3LKULL Pi6eHb O0GIPU CYCRIIbLCMEA 00 IHIYIAmue Oiznecy.
Ocobnusa ysaza npudinaemscs nPUKIaA0am YKpaincoKux KOMRAHitl, SKi akmuerHo niompumyons
36poini Cunu Yxpainu, enympiunso nepemiwgeni ocobu ma nocmpagxcoani epovaou. Haseoeno
NPUKTIAOU COYIANbHUX NPOSPAM, K peanizyroms maxi niOnpuemMcmaea, 30Kpema.: 01a2ooitina 0o-
nomoa2a, HAOAHHsL HCUMAA, MeOUdHe 3a0e3nedents, NIOMPUMKA 8eMePanie ma ixHvoi coyianbHol
adanmayii. Basicnueum wmanpsmom cmano cmeopeHHs COYIanbHUX IHIYiamue, sKi NOEOHYIOMb
EKOHOMIUHUL NOMENYIA I3 COYianbHOI0 MICIEI0, HanpuKkaao, npoexm «Bemepano I'pyny uu enpo-
BAOIICEHHS «3€LEHUX» MEXHONO02I Y PAMKAX GIOHOGIeHHA eKoHomiKku. Buceimnerno pons CSR y
npoyeci i0noenenns Ykpainu, 30kpema 6 ineecmuyisx y 3e1eHi mexnonozii, niompumyi oceimuix
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iHIyiamue, coyianbHO He3AXUUEHUX SPYN HACELeHHS MA 3AEMOOTT 3 MIDICHAPOOHUMU NAPMHePa-
Mmu. YV Konmexcmi noCmKOH@IIKMHO20 PO36UMKY KOPROPAMUBHA COYIANbHA 8I0NO0GIOAIbHICb
Mae cmamu 4acmuHolo Cmpame2iuno20 NAaHy8anusa oepocasu ma Oiznecy, OCKiIbKU came 60HA
MOJiCe NOCTYAHCUMU KAMANi3amopom 008ipu, COYianbHOI CnpageoIusocmi ma eKOHOMIUHO20
spocmanus. Kopnopamuena coyianbHa 6i0nogioanbHicmy MAe cmamu cmpameivHum npiopu-
memom 0Jisl YKpaiHCcbKko20 6izHecy, hopmyrouu 0CHOBY 00820CMPOKOGOL CMIUKOCI, 008IpU Ma
cycninbrHoeo possumky. Peanizayis npunyunie CSR y cknaonux ymoeax ne nuuie niosuugye peny-
mayiio KOMRAHil, aie i CApUsE 3MIYHEHHIO 2POMAOSIHCLKO20 CYCRITbCMEA, 3MIYHEHHIO 0eMOKpa-
MUYHUX YIHHOCMeEl ma (POpMYSAHHIO KVIbMYpU 8i0N08I0AIbHO20 NIONPUEMHUYMBA 8 VKPAiHI.

Knrwuosi cnosa: kopnopamusHa coyianvua 8ionogioanviicms, mooeni KCB, npoonemu KCB,
o6isnec, niompumxa 3CY, semepanu.

Formulation of the problem. In the modern world, filled with crises and armed conflicts,
businesses face the challenge not only of economic viability but also of strengthening their
corporate social responsibility (CSR), as society expects companies to actively participate
in addressing social, ethical, and humanitarian issues. However, traditional CSR approaches
developed for peacetime are often inadequate in wartime conditions. Enterprises face
serious constraints: resource shortages, disrupted supply chains, loss of markets, and mass
staff exodus — all of which force them to seek new ways to adapt their social practices. The
issue of balancing economic stability with the preservation of social responsibility becomes
especially acute: how can companies uphold ethical standards, protect workers' rights, and
support communities while ensuring business continuity during war? Currently, mechanisms
for transforming CSR under emergency circumstances, particularly during prolonged armed
conflict, remain insufficiently studied. Therefore, there is an urgent need for systematic
analysis of these processes, development of theoretical frameworks, and provision of
practical recommendations for business, government, and all stakeholders. Research into
this issue is key to sustainable societal development in crisis conditions.

Analysis of recent research and publications. Social responsibility is a key paradigm
of modern societal development, which is confirmed by the significant interest in this topic
among both foreign and Ukrainian scholars. Among foreign scholars who have explored this
topic, the following authors can be highlighted: Douglass C. North [1], Khaled, R., Ali, H., &
Mohamed, E. K. A. [2], Latapi Agudelo, M. A., J6hannsdottir, L., & Davidsdoéttir, B. [3] and
others. Among domestic scholars, the following researchers can be highlighted: Yuhman Y.,
& Berezhnytskyi O. [4], Terebukh A., Roik O. [5], Hrishnova O. A. [6], Buriak Ye., Redko K.,
Chornovol A., Orlenko O. [7], Kuzmin O., Stanasiuk N., Uholkova O. [8], Chervinska L.,
Chervinska,T., Kalina I., Koval M., Shulyar N., Chernyshov O. [9] and others. These scholars
have thoroughly examined how corporate social responsibility transforms during the full-
scale war in Ukraine, highlighting the complex changes companies face under unprecedented
challenges. Despite existing research, the issue of effective implementation of socially
responsible practices by both Ukrainian and international companies in the context of armed
conflict remains insufficiently explored. This problem requires further generalization and
in-depth analysis to develop effective mechanisms and recommendations for businesses
striving to remain socially responsible even in the most difficult circumstances.

Formulation of the purpose of the article. To investigate the peculiarities of adapting
socially responsible business practices during a period of military threat and to identify
mechanisms for maintaining ethical and social standards of business in crisis conditions.
The study involves analyzing factors influencing the transformation of corporate social
responsibility, summarizing practical experience, and formulating recommendations for
businesses and government authorities. The research aims to enhance the resilience of both
business and society under conditions of armed conflict.

Presentation of the main material. The concept of social responsibility in scientific
literature is viewed as a multifaceted and complex phenomenon that encompasses a broad
range of aspects of corporate activities. It includes key areas such as corporate citizenship,
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principles of sustainable development, effective stakeholder management, environmental
responsibility, adherence to ethical business standards, as well as the evaluation and
implementation of corporate social initiatives [10, p. 49]. Together, these components form
the foundation for business interaction with society and ensure its contribution to socio-
economic development.

The article [10, pp. 46—47] presents several definitions of corporate social responsibility
(CSR), reflecting diverse perspectives on this concept. Based on their analysis, the authors
note that contemporary approaches to CSR do not introduce fundamentally new ideas or
doubts regarding its foundations, but rather clarify and adapt the classical understanding
of social responsibility to specific business contexts. In other words, existing formulations
explain and expand upon the basic CSR model by emphasizing its practical application
across various fields of activity.

In particular, the analysis revealed that the focus of CSR encompasses key elements
such as: adherence to moral values, ethical behavior, voluntary action, alignment
of societal expectations with business interests, transparency, coordination among
stakeholders, civic engagement, volunteering, managerial responsibility, capital
building, interest balancing, individual initiative, and the transformation of capitalist
business models, among others.

Corporate Social Responsibility (CSR) serves as an important tool aimed at achieving
positive societal change through responsible business practices. According to the definition
provided by the European Commission, CSR is viewed as a voluntary commitment by
companies to address social and environmental issues by integrating them into core business
processes and engaging with all relevant stakeholders [11]. This means that businesses go
beyond merely generating profit—they actively contribute to the development of a sustainable
society, taking into account the impact of their operations on people, the environment,
and ethical economic practices. Such an approach not only enhances long-term business
competitiveness but also supports broader socio-economic progress.

Thus, corporate social responsibility (CSR) implies that businesses take responsibility
for the quality of their products and services, as well as for their consumers, employees,
business partners, and society as a whole. This is demonstrated through an active social
stance, which involves ongoing dialogue with the public, engagement with communities,
and participation in addressing pressing social, environmental, and economic issues.

CSR encompasses the ethical and moral obligations of business to minimize negative
impacts on the environment and actively contribute to societal development. It also includes
the voluntary adherence to standards that go beyond the basic requirements of current
legislation.

Corporate social responsibility is implemented through various conceptual models that
define the nature of business interaction with society. Table 1 presents the most common
ones.

Analysis of the main models of Corporate Social Responsibility (CSR) shows that
approaches to business-society interaction vary in the degree to which social values are
integrated into business processes. The Classical Model emphasizes the voluntary nature
of social initiatives, Carroll’s Model offers a clear hierarchy of responsibilities, and the
Strategic CSR Model views social responsibility as a key element of competitiveness.

The choice of model depends on the company's mission, values, and long-term strategic
goals. In times of heightened social challenges — especially during crises or war — it becomes
essential to combine various aspects of these models to ensure sustainable development and
social stability.

In the process of implementing corporate social responsibility (CSR) initiatives, it is
essential to identify and take into account the interests of key stakeholder groups, as they
have a direct or indirect impact on the company's operations. The main stakeholders in this
process include [13,14]:
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Table 1
Main models of Corporate Social Responsibility (CSR)
Model Description and Key Characteristics

This model emphasizes the voluntary integration of social and
environmental initiatives into a company’s operations. The business is

Classi seen as part of society, and its involvement in social issues serves both

assical Model h L .
umanitarian and strategic purposes.

Goal: Enhancing competitiveness through improved reputation, customer
loyalty, and working conditions.
Developed by Archie B. Carroll, this model outlines four levels of corporate
responsibility:
1.Economic— ensuring profitability;

Carroll’s CSR 2.Legal- compliance with laws;

Pyramid Model 3.Ethical- acting within moral norms; <br> 4.Philanthropic— engaging in
charitable activities.
Emphasis: A comprehensive approach where all four levels are equally
important for true CSR.
In this model, social responsibility is embedded into the core strategy of

Strategic CSR Model | the company. CSR is integrated into management processes, marketing,
logistics, HR policies, etc.

Source: grouped by author according to data [12]

1) Employees — an internal group that directly influences the company’s reputation and
business performance. Their needs regarding working conditions, social protection, and
professional development are crucial for the implementation of social programs.

2) Customers and clients — a group that affects the company’s financial health through
brand loyalty and satisfaction with products or services. CSR initiatives can help increase
trust in the brand and expand market share.

3) Shareholders and investors — interested in the company’s long-term stability and
profitability. Implementing socially responsible practices can make the business more
attractive to capital.

4) Partners and suppliers — their role is to ensure the stability of supply chains and product
quality. It is important to consider their involvement in social and environmental standards.

5) Local communities —reside in the regions where the company operates and are directly
affected by its activities. Initiatives supporting education, healthcare, or environmental
protection help strengthen the company’s positive image among local residents.

6) Government agencies and regulators — provide the legal framework within which the
business operates. Compliance with legislation and interaction with regulatory bodies are
integral parts of social responsibility.

7) Non-governmental organizations and media — shape public opinion and can
significantly influence the company’s reputation. Cooperation with them helps better
communicate social initiatives to a broader audience.

8) The environment (as a subject of protection) —although not a person, it is an important
party directly affected by business operations. Environmental responsibility is one of the
core components of CSR.

Considering the interests of all these groups enables companies to implement social
projects more effectively, strengthen trust among partners and society, and ensure sustainable
development in the long term.

The development of the concept of corporate social responsibility (CSR) in Ukraine has
along history, marked by the gradual formation of awareness and practical implementation.
The first manifestations of this idea in the Ukrainian business environment date back to
the late 1990s, when international corporations introduced new standards that included
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active participation in social and environmental projects. These companies demonstrated
a model of behavior in which responsibility to society was an integral part of strategic
management.**

However, large-scale adoption of CSR principles in Ukrainian businesses began much
later — in the mid-2000s. This period was characterized by growing interest in sustainable
development and the need to incorporate social and environmental considerations into
business practices. Specialized organizations promoting CSR ideas emerged, along with the
first national rankings of socially responsible companies, contributing to the creation of an
institutional foundation for further development of the concept.

Today, CSR in Ukraine is at an active stage of formation, although the pace of
development is promising. According to the CSR Ukraine Center, only about 52% of
Ukrainian companies have a clearly defined social responsibility strategy, while the rest
limit their efforts to individual charitable events or one-time sponsorships [15].

The most common areas of social activity include:

— Environmental protection;

— Support and development of local communities;

— Improvement of working conditions and employee social protection.

In the context of global challenges — the pandemic and the full-scale war — Ukrainian
businesses have demonstrated a high level of social maturity, showing readiness to take
responsibility not only for economic development but also for the safety and well-being of
society as a whole.

During the pandemic, large sums were directed toward supporting healthcare institutions
and providing doctors with necessary equipment and personal protective gear. After
the outbreak of the war, the priorities of Ukrainian companies’ social activities changed
significantly. Among the most important directions today are [16]:

— Assistance to the Armed Forces of Ukraine (material and technical support,
fundraising for weapons, equipment, food supplies, and medicines);

— Providing housing, psychological support, and employment opportunities for
internally displaced persons (IDPs);

— Construction and renovation of social infrastructure — schools, kindergartens, social
housing;

— Modernization of medical facilities and supply of essential equipment and medicines;

— Implementation of social adaptation programs for various population groups;

— Support for ATO/OOS veterans and combat participants at all stages of reintegration
into society.

Among these, social support for veterans holds a special place, as their numbers increase
every month. Many have already started their own businesses or plan to do so. Experts
predict that veteran-led entrepreneurship will generate significant economic impact and
become one of the driving forces behind Ukraine’s economic recovery in the long term.

Moreover, veterans not only create jobs but also actively assist other fighters, volunteers,
and communities, building a network of mutual support — a key factor in maintaining social
stability during the war and in post-war reconstruction.

Since 2014, following the outbreak of hostilities in Donbas, the first veterans began
actively entering Ukraine’s entrepreneurial environment, launching their own business
ventures. However, large-scale support — both from the government and private investors —
only became available after the full-scale Russian invasion began in February 2022.

Over the past few years, Ukrainian veterans have established over a hundred companies
across various sectors — from food production to construction and electric mobility. This
process has significantly accelerated thanks to the implementation of special support
programs, both state-run and civil society-led, as well as new financing mechanisms,
including **private veteran bonds**, which enabled fundraising from a broad range of
investors to support veteran-led projects.
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In particular, several notable projects have received funding through this mechanism [16]:

— Veterano Group — an initiator of a network of social enterprises aimed at supporting
veterans;

— IMREADY Long-Life Food Products — a brand of long-shelf-life ready-to-eat meals
that combines commercial success with the needs of the defense sector;

— L.Riker Electric Vehicle Salon — a project promoting eco-friendly transportation and
advancing the green economy in Ukraine;

— Altair-Invest Construction Company — engaged in socially oriented housing
construction, particularly for displaced persons and veterans.

Investing in Ukrainian business today carries not only economic but also strategic
importance. It is an opportunity not just to support the national economy during wartime,
but also to lay the foundation for its rapid recovery after victory. Private veteran bonds have
become a symbol of civic responsibility, demonstrating that every individual can contribute
to strengthening the country by supporting real heroes who continue working even under
extraordinary circumstances.

This initiative not only ensures stability for individual businesses but also fosters a new
culture of responsible entrepreneurship, where economic profit is combined with a strong
social mission.

The development of corporate social responsibility (CSR) in Ukraine faces a number of
serious obstacles, which can be conditionally grouped into several key categories (Fig. 1).

1) Economic factors represent one of the biggest barriers. A lack of financial resources
forces many companies to suspend or cancel their social and environmental initiatives —
especially small and medium-sized businesses that cannot afford to allocate funds for long-
term projects. In conditions of prolonged economic instability and threats to the business
environment, most companies focus on survival rather than social development.

2) Gaps in information and education also significantly slow down the spread of CSR.
Many business representatives are insufficiently aware of the real role of social responsibility,
often perceiving it merely as voluntary charity rather than a strategic tool for competitiveness.
The shortage of specialized training programs, workshops, and practical guidelines hinders
effective CSR implementation, even among companies genuinely interested in adopting
such practices.

3) Legal and regulatory challenges create additional barriers. Ukraine still lacks a clear
legal framework regulating CSR issues, making it difficult to establish a systemic approach to
its implementation. The absence of a legislative base, incentives for responsible businesses,
and state support further slows the development of this concept.

4) Cultural and social factors are also highly significant. Low levels of public trust in
business often lead to skepticism toward corporate social initiatives, which are frequently

Gaps in information

. A .
Economic factors y and education

X Legal and regulatory .V‘ . Cultural and social
p challenges ’)MQ\ factors

Political instability

Figure 1. Problems of CSR development in Ukraine
Source. grouped by author according to data [15]
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perceived as mere marketing campaigns or PR stunts. At the same time, both the business
community and society at large lack a well-developed culture of social responsibility,
complicating the adoption of such practices.

5) Political instability also has a major impact on CSR development. Frequent changes
in government policy, corruption, inefficient governance, and general unpredictability create
an unfavorable environment for long-term social investments. Companies are forced to spend
considerable time and resources overcoming administrative barriers instead of focusing on
socially meaningful projects.

Thus, this complex set of challenges is slowing down the development of CSR in Ukraine
and requires simultaneous attention from business, government, and civil society in order to
overcome existing barriers.

During the war, corporate and organizational social responsibility has primarily focused
on supporting society through the implementation of social initiatives. This has been
evident in the increased charitable activity, growth of the volunteer movement, and active
fundraising efforts. The experience gained from overcoming previous crises — particularly
the pandemic — provided many companies and foundations with the necessary capacity for
rapid adaptation to new realities.

Since the beginning of the full-scale invasion, Ukraine has seen a significant rise in
philanthropy, which demonstrates public solidarity and coordinated efforts to overcome
extraordinary circumstances [17].

Moreover, these new challenges have strengthened communication between different
layers of society, reinforced social cohesion, and helped form shared values that contribute
to maintaining stability even in difficult times.

However, it is also important to consider negative factors — particularly the flourishing of
shadow businesses during wartime. Illegal schemes and unfair competition create unequal
conditions for honest, socially responsible companies. This not only undermines trust in
the business environment but also reduces economic transparency, harming both individual
enterprises and society as a whole. In this context, responsible companies are increasingly
compelled to emphasize ethical standards in order to preserve their reputation and maintain
the trust of citizens and partners.

During the prolonged war, Ukrainian business structures have demonstrated a high level
of social maturity by actively supporting both civilians and military personnel through a
wide range of humanitarian and charitable programs.

For example, MHF (MHP), one of Ukraine’s leading agro-industrial companies, provided
significant aid by donating over 12,800 tons of food products, valued at approximately
700 million UAH. This assistance was directed toward internally displaced persons, civilians,
medical workers, and members of the Armed Forces. As a result of these initiatives, more
than 300,000 people received support — including around 10,000 children. In addition, the
company arranged temporary housing for displaced individuals in 70 educational institutions
across the country.

Another notable example is IBOX Bank, which has strongly supported the Armed Forces
of Ukraine, particularly by supplying armored vehicles for evacuation missions, purchasing
drones, and providing modern IT equipment. The bank also continues to pay full salaries to
employees who are currently serving at the front lines.

Furthermore, PUMB Bank allocated 80 million UAH to defense needs — including the
procurement of equipment for the military. The bank is also actively involved in supporting
blood donation initiatives, helping to collect blood and acquire essential tools for storage
and transfusion [9].

During the full-scale war, Nova Poshta has emerged as one of the key players in
humanitarian support, delivering more than 40,000 tons of cargo free of charge to the Armed
Forces of Ukraine and civilians. In addition to logistical assistance, the company financed
the purchase of drones, power generators, and medical equipment. A particularly significant
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contribution was its funding for the development and production of Ukrainian-made drones —
a vital investment in the country’s defense sector.

Within the framework of the “Diya. Business” initiative, telecommunications and
logistics companies jointly ensured the evacuation of businesses from areas affected by
combat and facilitated their relocation to safer regions of Ukraine.

From the very first days of the war, Monobank actively engaged in implementing
social programs aimed at supporting the Armed Forces of Ukraine, displaced persons,
and volunteers. The central tool for this effort was the creation of the “Banks” service,
which enables Ukrainians to quickly donate funds to the army and humanitarian causes. In
2022 alone, 8.5 billion UAH were collected through this mechanism, followed by 27.4 billion
UAH in 2023 — demonstrating a threefold increase in public engagement. In total, over one
billion euros in voluntary donations have been transferred via this platform.

In 2023, the bank introduced a new feature — raffles through Banks — aimed at engaging
more users in charitable activities. Then, in 2024, it launched the “Boiovyy” (“Combat”)
service, allowing customers of cafes and restaurants to automatically transfer a portion of
their payment to the military when settling their bills. Additionally, the mobile app now
includes an option for purchasing military bonds.

Despite ongoing DDoS attacks, Monobank continues to develop its technological
solutions, actively promotes financial literacy among the population, and provides strong
support to civic and charitable initiatives [9].

In the post-war recovery period, **Corporate Social Responsibility (CSR) will play an
exceptional role in the economic and social recovery of Ukraine. Businesses are expected
not only to function as economic entities but also to act as strategic partners of the state in
rebuilding infrastructure, creating jobs, promoting innovation, and implementing socially
significant projects.

The most priority areas for business activity during this time will include:

— investments in climate-resilient technologies and green development;

— support for educational initiatives and professional skills training;

— assistance to socially vulnerable groups, including veterans, internally displaced
persons, and people with disabilities;

— active collaboration with international organizations and funds to attract foreign
investment.

The war has demonstrated that Ukrainian companies possess strong potential not only
to adapt to extreme conditions but also to contribute to shaping a new social agenda.
Therefore, embedding CSR principles into the development strategies of Ukrainian
businesses must become a top priority — serving as a key driver of resilience, trust, and
long-term growth.

Conclusions. In today’s world, Corporate Social Responsibility (CSR) plays a crucial
role in business — especially amid global crises such as armed conflicts, pandemics,
or environmental threats. This is also true for Ukraine, where Russian aggression has
significantly impacted the economy and society, forcing companies to rapidly adapt to new
realities — mass migration, infrastructure destruction, and risks to employees.

Despite the difficult conditions, many Ukrainian businesses not only maintained
operations but also actively engaged in social support — assisting the Armed Forces of
Ukraine, displaced persons, and affected communities. This experience has shown that
business can be a powerful driver of social change.

Today, values such as human dignity, freedom of choice, and tolerance are increasingly
emphasized. Volunteering, charity, and social initiatives demonstrate that the purpose of
business goes beyond profit — it includes addressing pressing societal challenges.

The experience of Ukrainian companies can serve as an example for businesses
worldwide. In the future, the role of socially responsible business will continue to grow —
particularly in the context of sustainable development and overcoming global crises.
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